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Hi there

I'm a designer fueled by curiosity and a drive to challenge conventions.
With a strong focus on Ul and visual clarity, | turn complex problems into bold, intuitive digital experiences.
| combine strategic thinking with a flair for disruptive ideas, thriving in collaborative environments where
design doesn't just follow trends but shapes brands, products, and user experiences in unexpected ways.

EDUCATION

Scientific High School Diploma |OS Foundation Program Basic
G. Galilei, BN University of Sannio, BN
03/2016-06/2021 01/2024

Web Design Certification Master's Degree in Ui Design
Scuola la Tecnica, BN Talent Garden, RM

03/2022 - 02/2023 09/2025-12/2025

Profile

EXPERIENCE

Web & Ui Designer
Cyclopes Srl Apollosa, BN
04/2023 - 04/2026

Ul design Ineternship
Rawit Studio Benevento
12/2022 - 02/2023

SKILLS

Web design
Ul design
UX design

Wireframing

Responsive e Mobile first design
Design System
Figma (Advanced)

Problem Solving
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CONTEXT

Project proposal developed during the lessons of

Mirko Santangelo, Creative Director of PaperTiger Studio,
as part of the Master’'s program in User Interface Design at
Talent Garden in Rome.

BRIEF

Expressive website optimized for desktop and mobile:

To present the film's website in an outstanding way and give
users the opportunity to easily purchase tickets for the

Los Angeles premiere and to create a digital experience that
reflects the mood and aesthetic of Bugonia

Bugonia Website




THE PROBLEM

- Film sites often optimize for browsing, not buying
- Hidden or non-persistent ticket CTA

- Too many distractions before the main action

- Unclear flow on mobile

CORE SOLUTIONS

Conversion Navigation (Sticky Quick-Buy Layer)
.- CTA always visible during scroll/navigation
- Immediate access to the ticket flow
- Entry points for search/profile/merch without stealing focus

Bugonia Website 5
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FULL CASE STUDY

Discover the complete design process, research insights, and high-fidelity visuals on Behance:
Bugonia Tiket-First Website Concept

LIVE WEBSITE

Digital Environment (Navigate the final product)
- Immerse in the mood and aesthetic of Bugonia
. Test the Conversion Navigation and quick-buy layer in action
. Access the website: bugoniavercel.app

Bugonia Website


https://www.behance.net/gallery/244625121/Bugonia-Ticket-First-Website-Concept
https://bugonia.vercel.app/
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CONTEXT

Capstone project for the Ul Design Master at Talent Garden in
Rome, covering the complete UX/UI design process from initial
research to high-fidelity prototyping.

BRIEF

A mobile news aggregator designed to restore trust in
Jjournalism. By curating reliable sources into dynamic,
Interactive formats, it helps young adults consume content
critically and engagingly.

Newsquest 11



THE PROBLEM

Young users face cognitive overload from fragmented,
unverified news on social media.

This lack of deep context leads to poor critical analysis
and complete disengagement from current events.

Newsquest
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TARGET USERS

Curious young adults (20-30) seeking reliable journalism
through a dynamic, mobile-friendly experience.
They demand quick on-the-go content and rigorous fact-

Checking : % Ask Al

Chiedi cosa ti incuriosisce
e trova cio che cerchi

Ricerche recenti

UX I N S I G H I S Stai costruendo la tua visione
del mondo, un articolo alla volta!
| temi di tuo interesse

VIDEO SPIEGAZIONE

(3 LOMG READ - 10 1 Crisi Energetica:
Tutti contro tutti nel Video Spiegazione Al
Punti chiave da ‘*fi "(ﬁl 5 fonti verificate

guardaroba globale
del fast-fashion
G=LE® Da5fonti « 2orefa

Visual & Fast: Easily scannable formats.

Reliable Sources: Immediate fact-checking reassurance.
Modular Reading: Step-by-step, anti-boredom flows.
Active Engagement: Interactive over passive consumption.

Newsquest



ARCHITECTURE

REDUCIN FRICTION

We focused on maximizing comprehension by adopting a

"one-story-at-a-time" reading model. £3m .o
cpy e . . . . X Q< omplimenti!
Shifting from vertical scrolling to horizontal swipe-based : e
. . . i ] U Quaflto sprechlar.no |
storytelling creates an immersive environment that dramatically AL con il consumo di
. o o G.()Ve.l'{]l 0 l“dl\"ld“l: abltl? ‘ ' Sei Ul'jl Esploratore cons?apevolez
Improves readabllity and focus. di chi la colpa?

Abbiamo approfondito la questione ; (25 punti! )

insieme a Priscilla Robledo

E tu quanto consumi davvero?

Scoprilo rispondendo al quiz!

( o4 sdito )

Newsquest



VISUAL DESIGN

IMMERSIVE & TRUSTWORTHY

A sleek dark interface reduces eye strain and makes multimedia
content stand out.

A bold, neon green accent color guides primary actions and
subconsciously communicates "verified" interactions. The
editorial layout deliberately improves user focus.

MULTIPLE SOURCES m
. O ‘. -QUICK QuIZ TRENDING
@,

== FACT CHECKER JETeIN[cR:1FYs

Newsquest 15



CORE SOLUTIONS

FACT-CHECKING & ASK Al
Clear, upfront indicators show the number of verified sources.

An intelligent "Ask Al" assistant provides verified overviews,
glossaries, and context on trending topics.

FORMATS
In-depth journalism reimagined with modular text, video

explainers, and interactive timelines to maintain user attention
and facilitate deeper understanding.

Newsquest

Davvero ho bisogno di
tutto quello che compro?
isposta generata da 4 eg‘- 5 fonti verificate

RIFLESSIONE Al

Compriamo per sentirci parte di qualcosa,
non sempre per necessita.

Il desiderio di possesso diventa spesso
risposta a un vuoto piu profondo, alimentato
da abitudini e stimoli continui.

Forse la vera liberta non & acquistare di
meno, ma capire perché lo facciamo.

Un minuto per capire

a scapito di ambiente e diritti.

Come siamo arrivati fin qui

1980
L'esplosione del low-cost

1995
Globalizzazione e outsourcing

2005

Fast fashion digitale

2020

L'onda della consapevolezza
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THE OUTCOME

Turning a passive, overwhelming habit into an active,
engaging learning experience.

Newsquest
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PROTOTYPE
EXPERIENCE NEWSQUEST

Scan the QR code to interact with the high-fidelity prototype.
Explore the live digital environment, test the "Ask Al" feature,
and navigate through our swipe-based storytelling directly on

your mobile device.

Newsquest
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CONTACT

Good projects start with the right conversation.
If you think this could be one of them, I'm avallable.

Email Whatsapp Behance Linkedin

Contact
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